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Resolve:
Essentials
https://ui.resolveformedia.com/
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Essentials 
is our 
custom 
audience 
building 
platform  
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Log-in on 
Chrome 
with your 
Okta details

He
re
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1 2

Building 
audiences

Managing 
audiences
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Audience Builder

Audience Seeds

Data Onboarder

Index
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1. Select which market you want to work in. This will then build your audience in 
that market’s SSP

2. Give your seed a unique name
3. Choose one of three options for your seed data:

1. File: Upload up to 10 docs (.doc, .pdf, .txt, .docx) or images (.png, .jpg, 
.jpeg, .webp). For example audience profiles, research, attitudinal 
statements

2. Text: Paste a body of text instead of uploading a doc
3. URL: Paste the URL of one or multiple websites 

4. Click Generate –a scraper will pull all the text and images from the seed data 
and feed it into an LLM to a list of prioritized keywords to build an audience from

Data Onboarder step 1: 
seed data
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Audience planning

1: This is the list of keywords 
pulled from the seed data.

You can add more by clicking 
“Add”.

You can also 
increase/decrease the priority 

of the keywords in building 
the audiences, or remove 

them altogether, bu adjusting 
the weighting here.
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Audience planning

These are the audiences that 
have the highest affinity with 
the keyword list and will be 
bundled together to create 

the custom audience.

You can see how strong the 
affinity is for that audience 

and the keywords, as well as 
the imp volumes for the last 

30 days for your chosen 
channel. 

You can choose to include 
them or not with the sliders. 
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Audience planning

You can also choose whether 
you want to increase the 
impressions potential (by 
including more audiences 

that have a lower affinity than 
current selection) or increase 

the affinity (progressively 
removing audiences that 
have the lowest affinity to 

your seed data)
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Audience planning
Once you have built your 

audience, click here to take 
you to the Activation stage
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Activation

Choose your DSP, the 
platform (usually your market, 

“UK” or “US”) and the 
inventory you want to target. 

Then click continue. 
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Activation

Select a region if you want to 
geo target (you can also apply 
geo filters in the DSP). Leave 

blank to target the whole 
market. 

Then click continue. 
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Activation
Give your DealID a unique 

name – this is the name that 
will appear in your DSP deal 

library. 

Select start date and either 
end date for a hard stop or 

‘keep deal running’ to make it 
ongoing. 

Find your DSP seat ID under 
‘Buyers’ and ensure it is 

selected.

Click continue  
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Activation

Triple check the details of 
your deal and then click 

“Send deal to DSP”. 

The Deal will be in your deal 
library within 2 minutes, 

usually sooner. 
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1. Audience builder is similar to the data onboarder, except you build audiences 
manually rather than using a seed. 

2. To start, give your audience a unique name and choose the market, then click ”Go 
build the Audience”

Audience Builder step 1: 
seed data
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Audience planning

Build your deal by choosing 
up to 20 audiences from the 
list of over 700 audiences.

Use the search bar to find 
audiences related to key 

terms. 

Click the     icon to add the 
audience to the list.

Click “Build audience to 
continue”
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Audience planning

The seed will appear in your 
dashboard, ready for you to 

edit or activate. 

To activate, click the three 
dots on the button and click 
“Edit activation”, which will 

take you through to the 
activation process, detailed 

here: Activation Process
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Here you can see all audiences built in Essentials by all users. 

You can only edit or activate audiences you have built but you can duplicate 
audiences from other people  by selecting ‘duplicate’ on the      button on 
the desired seed.

The seeds are filtered into:
● Active: Live audiences
● Planned: audiences built with a go-live date in the future
● Drafts: audiences in the process of being built
● Archive: audiences without active deal for over 90 days 

3: Audience Seeds
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FAQs

What is the source for the recommendations?

The initial source for the recommendations is the LLM 
prioritising keywords from the seed data.

What's the best way of inputting data (i.e. brief, 
URL)? 

This is no best way, it’s more where do you have the 
most in depth and detailed audience information. 

Why are these audiences recommended?

We extract all the information from your seeds and 
priortise keywords using our LLM to then match to 
audiences. You can always edit these audiences to 
add, remove or increase prioritisation of keywords. 

Does the URL seed builder create retargeting 
audiences or look-a-like audiences of site visitors?

No, the URL seed builder looks at content rather than 
visitors

Does the URL seed builder create retargeting 
audiences or look-a-like audiences of site visitors?

No, the URL seed builder looks at content rather than 
visitors

How is audience size calculated?

No, the URL seed builder looks at content rather than 
visitors


